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CONSUMER GOODS RETAILING IN AUSTRALIA



                                                                    

CONSUMER GOODS

$221.7 

Billion

1.3%



                                                                    

KEY TRENDS RELATED TO THE AUSTRALIAN CONSUMER GOODS 

RETAILING:



                                                                    

•

•

•

38.5%

HOUSEHOLD GOODS



                                                                    

CLOTHING, FOOTWEAR AND PERSONAL ACCESSORIES

•

•

•

27.9%



                                                                    

OTHER CONSUMER GOODS

•

•

33.6%



                                                                    

CURRENT MARKET PERFORMANCE/FUTURE CONSIDERATIONS



                                                                    

MARKET DRIVERS

Real Income: Online Spending: CPI/Trade Weighted 

Index:

$597.3 

Billion

23.4% YOY 62.8 index points



                                                                    

CURRENT OBSERVATIONS

investigating accountant’s 

(“IA”) reports to provide 

insights  to stakeholders 

surrounding the ongoing 

viability of retail businesses. 



                                                                    

CHARACTERISTICS AND LEVERS OF A RETAIL BUSINESS



                                                                    

TURNAROUND PROCESS



                                                                    



                                                                    

TURNAROUND/RESTRUCTURING STRATEGIES

•

•

•

•



                                                                    

WHAT THE FUTURE LOOKS LIKE?

Omni Channel Experience



                                                                    

THANK YOU

cathropartners.com.au

mailto:simon.cathro@cathropartners.com.au
mailto:.andrew.blundell@cathro@cathropartners.com.au
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